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Marine Corps Experience Shown to Enhance Job Prospects

September 29, 2003

University Park, Pa. — When their tours of active duty in Iraq or Afghanistan are over, Marines who receive an honorable
discharge may be welcomed back by some employers with a higher salary for their Marine Corps experience, Penn State
researchers have found.

Dr. Kevin Murphy, professor and head of the department of psychology and leader of the study, says, "About one-third of the
employers included in the survey data we studied said they see a substantial economic benefit to hiring Marines and would be
willing to pay between 10 percent and 50 percent more to get a person with Marine Corps experience.”

Murphy, Dr. Jeanette Cleveland, professor of industrial and organizational psychology, and Dr. William T. Ross, professor of
marketing, participated in the study through the Marine Corps Research University program.

The Marine Corps asked Penn State researchers to evaluate the Corps' recruiting process and offer recommendations to
enhance it. As part of the project, the researchers measured both the content and the value of the Marine Corps experience
from the perspective of employers as well as Marines. More than 1,900 employers and Marines participated in the surveys.
The Penn State researchers found that, when an employer understood the Marine Corps experience in terms of the core
values and life skills developed by the Marine Corps, they saw a substantial economic benefit to hiring post-service Marines
and were willing to offer higher salaries to get them.

On the other hand, a majority of employers did not have a clear or positive understanding of the Marine Corps experience. As
a result, about two-thirds of employers surveyed said they saw no difference between hiring a civilian with comparable job
experience versus a post-service Marine.

Murphy says, "The employers who favored hiring Marines understood that people who receive an honorable discharge from
the Corps have adopted the core values of honor, courage and commitment. They understood that, when told to do
something, post-service Marines would have the commitment and confidence to get the job done. Unfortunately, a majority of
employers we surveyed did not yet understand this fact.”

The Penn State researchers have recommended that the Marine Corps more clearly communicate the value and relevance of
the Marine Corps experience to potential recruits and their parents and to employers. They have also recommended providing
post-service Marines a better means to communicate the relevarice and value of their experience to employers.

The Penn State researchers note that the Marine Corps already has the most successful recruiting program among the armed
services. The Corps' decision to ask university researchers to look at its recruiting practices to make them more efficient and
effective is also unique. The other services review their recruiting programs from within.

Murphy notes, "It is likely that a campaign to increase employers' understanding of the value and relevance of the Marine
Corps experience would enhance Marines' post-service employment opportunities, thereby also increasing the attractiveness
of recruitment.”

The Corps designated Penn State its Marine Corps Research University (MCRU) in 1999 to provide research and educational
services. About 50 Penn State facuity and staff members and more than 60 graduate students from five colleges and the
Applied Research Laboratory (ARL) participate in more than 103 MCRU projects. Ron Madrid is MCRU program manager.

EDITORS: Dr. Murphy is at krmurphvid@ipsu.edu or (814) 863-3373. Ron Madrid, MCRU program manager, is at rrm 1 1(@psu.edu or (814)
865-3911.
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Atlanta

The past few years for the United States and the Marine Corps have been significant.
Chicago My purpose is NOT to distract you from your duties as a Marine.

You have received this letter sc that I may provide you information for when
you make your transition from the Cotps--whether it is in 6 months or 6 years.

Dallas I am John Caputo (USMC Captain, ‘92-°00) and I am a corporate recruiter with Lucas Group.

As the Marine Officer representative for Lucas, I have a significant advantage over my
contemporaries who work with officers from other service branches. Marine Officers, as you
might guess, excel at opportunities in Corporate America. YOU are the NUMBER ONE
Denver demographic for corporations who seek strong leaders.

Corporate America actively seeks people with the leadership, integrity and attitude that
you bring to the fight. Our FREE service will help you capitalize on your marketability and
give you the opportunity to interview with our 1000+ client companies. For a list of our
Honolulu clients simply read the Fortune 1000, Global 500 rankings in Fortune Magazine.

We DO NOT advocate, coerce or ercourage you to leave the Marine Corps. Lucas Group
respects the sacrifices that you make every day. Most of us are former military ourselves.

We DO advocate helping those personnel who have chosen to start a civilian career or those

Houston . i tyier . .
‘ who are exploring the possibilities of a career in Corporate America.

We DO NOT limit your career search efforts in any way. It is our philosophy that you need
to engage every resource available as you transition from the Corps. With our thousands of
Irvine nationwide contacts, our partnership with the Wall Street J ournal and sheer mass, I am
confident that we will present you with the best possible opportunities that fit YOUR goals.
Whether your separation date is 6 months or 6 years away, NOW is the time to engage and
begin your planning.

Los Angeles To schedule a face to face meeting, to set up a PHONCON or to request to be added to my
quarterly SITREP distribution list, please call my assistant, Kathy Hewett. Kathy’s phone

number is 1-800-878-2013x106. Her email is: khewett@lucasgroup.com.

If you prefer you may begin the process by returning the enclosed reply card or applying on
line at www.lucasgroup.com, please use ROUTING CODE: “Semper FL.”

New York

You may also call me at any time. My phone number is: 1-800-878-2013x148. My

email: jcaputo@lucasgroup.com.
Phoenix

Have a great day!

Semper Fi,

San Diego

John R. Caputo

Washington D.C.
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